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Foreword from Jo Roberts Artist and journey maker

I’m sitting in my studio, at my lovely old table,  gazing out 

of the window… I’m reflecting upon what being involved in 

this publication means to me.

This book has opened up a new way of working. For me 

life/work/play is about a journey where I have fun, take 

risks and challenge myself. Working on this book has 

ticked all those boxes.

I am passionate about creativity and enabling both 

children and adults to access theirs, as are Creative 

Partnerships. That is why I am proud to have been 

involved in this publication. 

I hope that this book inspires you to take bigger steps on 

your journey; to go to places you never thought of going; 

to try things you never thought of trying and having fun 

along the way.

I’m off now to work with other people, to visit other 

places and do other things. But the experience of 

working on this book, and what I have learnt from it,  

will always be with me. If you only take one small thing 

from looking at this book, my job has been done.

Good luck with your journey

This ‘journal’ shares some of the learning from 

our first three years of Creative Partnerships. 

We hope that it will provide inspiration for our 

new partners as they engage with us on their 

own journeys to raise achievement, aspirations 

and transform the living and learning 

experiences of young people. 

The staging posts that form the structure of 

Reflections on a Creative Journey were distilled 

from the thoughtful perceptions of many 

teachers, pupils and creative agents that have 

worked together in Creative Partnerships schools 

in Coventry since 2005. This text is edited 

directly from conversations with contributors 

and from reading the separate case studies of 

their individual school journeys so far, which 

are attached at the back of the document in 

the form of a CD. These can be referred to 

and printed off individually if desired. 

This publication marks a point of change as we 

extend our work with Solihull and Warwickshire 

schools and join our new host organisation 

Coventry, Solihull and Warwickshire Partnerships 

(CSWP). Creative Partnerships has transformed 

and now has a new identity Cre8us.

We wish to thank all our partnership schools 

that continue to have the courage of Miss 

Bonkers1 to embark on such eventful and 

creative journeys with us. We cherish the 

many teachers, creative agents, and partners 

that enable the programme to be such a 

resounding success. We also owe a huge 

debt to the thousands of young people we 

have the privilege of working with, who often 

lead the way to developing the kinds of 

creative approaches to teaching and learning, 

necessary for success in the changing 

modern world.

Foreword from Jo Trowsdale Director, Creative Partnerships Coventry 

1 Miss Bonkers is a character invented by Dr Seuss in Hooray for Diffendoofer Day! She is a teacher who inspires the 
Headteacher and the staff to believe in their own creative teaching methodologies in the face of external testing.
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An overview of Creative Partnerships

Creative Partnerships is the Government’s 

flagship creative learning programme, 

designed to develop the skills of young 

people across England, raising their 

aspirations and achievements, and opening  

up more opportunities for their futures. This 

world-leading programme is transforming 

teaching and learning across the curriculum.

Creative Partnerships now support thousands 

of innovative long-term partnerships, between 

schools and creative professionals, from 

architects to scientists to multimedia developers 

and artists. Young people develop the skills they 

need to perform well, not only in exams

 

and extra-curricular activities, but also in the 

workplace and wider society. Working with 

Creative Partnerships, schools use creativity to 

solve problems and see real improvements in 

pupil behaviour and school performance.

What we believe

We believe that creativity is not a skill bound 

within the arts, but a wider ability to question, 

make connections, reflect critically and take an 

innovative and imaginative approach to problem 

solving. These are skills that are demanded 

by today’s employers that operate in a highly 

competitive and sophisticated global economy.

Our story

Cre8us works collaboratively with many local 

schools to discover exciting approaches 

to learning and skills acquisition through 

bespoke, highly imaginative approaches. 

These projects are born out of a school’s 

specific needs, as identified in their School 

Improvement Plan (SIP) or their Self 

Evaluation Form (SEF). Projects can be 

focused sharply on addressing a particular 

need such as improving a particular group 

of children’s interest and achievement in 

Mathematics (as in Earlsdon Primary’s Spark! 

project) or may address a broader aim 

such as developing pupils as creative and 

enthusiastic leaders of their own learning 

through a skills-led curriculum as in Foxford 

Secondary School’s Learning Competencies 

project. Assisted by their Creative agent, 

schools commission appropriate creative 

partners to help them develop exciting 

journeys of discovery and learning.

For further details of schools involved to date 

please see the enclosed CD. For a snapshot of 

some of our local area cross-school projects to 

date please see the end of the journal where 

there is information entitled Collective Creative 

Partnerships Coventry projects developed to 

address locally identified needs. For further 

information and case studies of individual projects 

please contact our office on 02476 707 665. 

A little context setting…
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In 30 years time the Creative Partnerships projects 

are the things they’ll remember about school.  

It’s the stuff memories are made of…

Head teacher 



10 11

Deciding to take a journey  

comes before deciding where to go…

Often the schools that set out on a reflective learning 

journey of the kind modelled by Creative Partnerships 

knew that they wanted to make a fundamental change 

in their approach to teaching and learning. Many 

recognised that previous interventions had not quite ‘hit 

the mark’ in some sense and that they needed to explore 

new, innovative ways of involving children and imparting 

the ‘soft skills’ so necessary for the modern world. 

The school is committed to becoming a ‘learning 

organisation’ and values the development of creative 

thinking skills as a means to help children meet the 

challenges of modern life – and they want to consolidate 

staff confidence to support this change.

Creative agent 

  

 

As a good school, determined to improve the life 

chances of its students, examination results were 

improving, however something was missing – young 

people didn’t have a passion for learning and therefore 

low aspirations for the possible exciting futures that lay 

before them… we knew we wanted to get to a place 

where students felt engaged, excited and driven through 

a creative environment.

Creative agent

The current educational climate gives schools permission 

to try new approaches, inviting them to creatively craft 

the educational offer they make to their young people. 

Creative Partnerships offers an agency to schools 

engaged in that change process. 

Seeing things anew with a creative agent and creative 

partner enabled schools to define a direction of travel and 

imagine a different way forward. Our observations were 

showing that children weren’t engaged and bored with 

learning, and this was leading to bad behaviour.

Head teacher 
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How to spot a good travel companion

With their Creative agent, their principal travelling 

companion, schools seek out to maximise the potential  

of working collaboratively with a wide range of  

partners both within and beyond the school.

I think that the teacher learnt a lot from the artist  

and the artist learnt a lot from the teacher!

Pupil

The most successful collaborations between teachers and 

artists were those where an equal working partnership 

evolved. It helped when there was a willingness to learn 

from one another, where ideas were shared and there  

was a mutual enthusiasm and understanding.

Creative agent

 

Facilitated by our consultant we looked at what the 

future could look like and how to get there, we agreed 

it needed to be a whole school approach and that all 

staff and pupils be enabled to take a leadership role 

within it. Using Creative Partnerships ‘Creative Learning 

Behaviours’ mapped against the national Assessment for 

Learning (AFL) priorities we set about our next project.

Deputy Head teacher 

We feel that our Creative agent is our champion.  

This has helped us to include more staff this year  

and to try to increase the sense of ownership for 

Creative Partnerships projects.

Teacher 

 

What really helped us was the opportunity to work with 

others. Creative Partnerships provide a support structure 

and a wealth of expertise and access to a huge variety 

of people. Networking with other schools was particularly 

helpful, as we saw fantastic examples of creativity and 

inspiration elsewhere.

Teacher 

It was great devising work with a ‘non-artist’. The teacher 

brings a structure, the artist a freedom and as a result 

– together we could see the middle ground.

Creative partner 

13
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At first staff had some reservations. 

The children had freedom; we took 

ideas from them. We knew how 

important it was to stand back 

and not jump in. Ideas developed 

and the children’s self confidence 

and self esteem grew and grew. 

Teachers too, responded to 

the atmosphere, which created 

opportunities to spend a different 

sort of time with the children.

Teacher

Through a previous project we 

had learned that planning in little 

pockets just didn’t work. We devised 

a new planning model that brought 

everyone on board – including a 

facilitator, several teachers, creative 

partners and students. Planning our 

project together was exciting and 

challenging and ensured everyone 

was fully involved, enthused and 

raring to go!

Teacher 

It’s about trusting to your own 

abilities and those of your partners, 

being a bit brave and expecting to 

experience the unexpected. Added 

to this – careful rigorous planning 

helps ensure that unnecessary 

dangers are avoided and precious 

time is not wasted… Planning 

and reflecting time needs to be 

timetabled in…

Teacher

Allaying fears when stepping  

into uncharted territory

Fear is a common emotion at the 

beginning of a journey through a 

land you’ve never travelled before. 

Creative Partnerships provides 

a support network to enable 

teachers to work outside of their 

usual ‘comfort zone’. 

Understanding on both sides 

that artists are not to be used as 

saviours or interventions within the 

curriculum but as equal partners 

has been difficult. We are travelling 

through unknown territory, and it’s 

easier to go back to safe and known 

ways of working.

Creative agent 

Beginning a project without an ending 

is always nervy… but we haven’t failed 

yet, which is a surprise because at 

the beginning it feels as if it’s going 

to! Breaking from routine was the 

biggest challenge. Convincing people 

that a creative approach will possibly 

achieve more, is tough!

Head teacher 



It is vital that you document the process throughout the 

life of the project so clear reflection can be done during 

and after the project.

Creative agent

Creative Partnerships is not a fix. Schools need to be 

willing to take on new ideas and challenges. Teachers 

need to be open to ideas and new ways of working and 

need to make it clear what the objectives are and the 

level children need to be working at. 

Teacher

It is vital to stay focused on your direction of travel by 

regularly referring to your plan of action – which acts 

as your own personal map. Reading back on your own 

journal helps you check you are achieving what you 

want to achieve. 

I have been reminded to start with the children…  

to listen more and talk less.

Teacher

Perhaps, the journey itself is more important than the 

destination – we can’t know the final destination of all 

our children after all. What we can perhaps say though 

is that they will move towards those destinations as 

creative, colourful and ambitious learners – learners for 

whom creatively driven education is not the exception 

but the norm.

Teacher

You are going to experience extraordinary things… 

look, see and learn!

On any expedition there is always a balance between 

the focused outcome a school has and their openness 

to expect the unexpected. Be open to experience some 

extraordinary things. In order not to miss those gems 

along the way, plans have to be made at the outset to 

record, reflect and distil. 

Partnership working is KEY.  

It might mean making a commitment to:

• Talking together for 15 minutes after every session

• Recording personal responses in visual or written  

form, in a journal (individually or collectively)

• Engaging in structured talk through a  

coaching framework

• Or any other reflective tool that ‘lights your fire’!

16 17
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Enabling young people to lead the way

As schools become more confident with the Creative 

Partnerships approach to learning they are increasingly 

positioning young people as the leaders, surveyors, 

mapmakers, navigators and chroniclers of their own 

learning journeys. Schools are embracing the social and 

educational priority that young people are enabled to 

define and increase their ownership of their own learning.

 

As a successful school we are always mindful of the 

voice of those students who are not always at the 

forefront of academic achievement. We have learned that 

it is perhaps the voice of these students that offers an 

unexpected creative impulse, that can take us in new, 

unanticipated directions. We have always understood 

that creativity can enable achievement. And Creative 

Partnerships has enabled us to take a risk.

Deputy Head teacher

 

Over the past two years children have been taking a 

more active role as they became more confident…  

The children have been encouraged to take control  

over themselves, other children, staff and objects.  

It is increasingly more obvious in day to day curricular  

and social situations that the children now believe that  

they have a part to play in the world and that they  

can write their own script.

Teacher

 

The children now communicate! They give their opinion, 

their point of view, they ask for what they want, they talk 

to each other, and work collaboratively.

Teacher 

Pupils have gained the maturity and confidence to 

articulate what they want from their education with the 

knowledge that they will be listened to by teachers. 

Teacher 
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Climb every mountain, ford every stream…  

get out of the well-worn rut!

It’s vital to make a detailed plan when going on a 

journey, but just as important is the ability to assess 

unforeseen situations as they arise, or understand the 

issues that immovable obstacles present, so that a new 

compass bearing can be taken and a change of plan 

made to better suit the conditions. This isn’t giving up or 

going back home – it’s just being realistic and flexible. 

Creative Partnerships supports schools to develop 

their own bespoke response to the current educational 

change agendas. It gives schools, teachers and young 

people permission to leave the beaten track as well 

as providing a safety net as they work in partnership 

with external creative partners. The case studies on 

the accompanying CD all talk of risk taking. Some 

fragments are selected opposite. 

   

 

The Creative Partnerships programme has given us the 

opportunity to try things out without the fear of failure or 

the pressure of improving academic results. Taking risks 

has become a core element of what we do.

Teacher 

Creative Partnerships has given teachers a safety net. 

While the process of teachers and artists learning each 

other’s language can be a challenging one, with support 

from our Creative agent, we have been able to step 

‘outside the box’ and take more risks.

Teacher 

It seemed very risky inviting some teachers to take part 

in an Exploration Day when I knew they would be out 

of their comfort zone, and would be working in very 

practical ways. I was anxious that they might feel they 

were wasting their time. What a joy it was to see them 

enthused and transported by the activities.

Teacher 

23
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Creative Partnerships gives us the opportunity to  

take risks: we can experiment to see if something  

will work, and if it doesn’t, that’s equally valid.

Head teacher 

One pupil was adamant that he’d had enough of 

practising his reading. Rather than insist he continue I 

took the risk of letting him put his reading books in a 

cupboard and engaged him in other tasks. Two months 

later he decided to start reading again and we found 

that his reading ability had significantly increased 

during this time!

Teacher

Risk taking has become more and more evident as 

Creative Partnerships has worked with the school.  

The teachers are more aware of the risks they can take, 

and often with support from the artist, they can make  

the leap to try something different.

Creative agent 

It is about letting go, telling children to take the risk, 

recognising that if it happens we’ll deal with it, not 

stopping it before it actually happens. Bringing order 

into chaos means that we are less open to creative 

ideas. Teachers should be more of a facilitator.

Teacher

One teacher wove together work on science and 

sculpture to see if working through art helped the 

children... she was willing to take the chance to just see 

what would happen. The school’s Senior Management 

Team had given the ‘OK’ to experiment... and that took 

away any worry or pressure about meeting particular 

targets or aims.

Creative partner

25
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Viewing the terrain from a different viewpoint 

Partners recognise and value the sense of freedom given 

by Creative Partnerships. They enable each other to see 

themselves and their practice from a different perspective.

Embrace the opportunities to work with innovative people 

that will encourage you to see things differently! 

Head teacher 

 

The impact of this work is not always immediate nor 

does it always result in outcomes that are original. Its 

power is often to give illumination to things that are 

already happening but which haven’t had the recognition 

they deserve, it could be that we look at things anew or 

with ‘new eyes’.

Teacher 

Staff who have been involved with the project have been 

amazed at the transformation of the children, the school 

and the staff over the past two years. Improvements in 

social cognition, curiosity, empathy, imagination, narrative 

skills, social interaction and creativity have been noticed 

by staff, governors, parents, therapists, teachers and 

most of our many visitors. ‘I never thought that our 

children could do that!’ was a typical comment. 

Teacher

My thinking changed, a freedom developed within the 

working environment. We didn’t know where we would 

be by the end of the session but we could reflect on 

the learning taking place and see how the children’s 

thoughts, ideas and skills had developed.

Teacher

The Creative Partnerships style instinctively goes against 

the grain of my practice – as I feel most comfortable 

when I know exactly where the lesson is going, am well 

resourced, when I direct and am in charge. This project 

has required me to take a step back; as it has demanded 

flexibility and I have had to relinquish my fears of, ‘what if 

they mess about… what if it all goes wrong?’.

Teacher

At the back of teachers’ minds are always results and 

targets. We as teachers jump in too quickly when we 

see an answer and don’t always allow children the time 

they need to get to that conclusion for themselves. I’m 

beginning to work intuitively, allowing creativity to drive  

my planning and my lessons. 

Teacher

27
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Swapping stories around the campfire 

Without disseminating the work going on in different 

parts of the school on a regular basis, projects become 

fragmented and interesting insights and developments 

are confined to isolated pockets. Snippets in newsletters, 

advocacy for planned sharing events, letters home, 

online blogs, diaries, journals, photos of work in 

progress, or staff briefings are just as important as 

complete stories, newspaper articles or polished case 

studies. The trick is to share each other’s tips en route!

Our latest project ‘Time 4 Me’, encourages teachers to 

seek ways to make their own teaching practice more 

creative and gain greater control of their own professional 

development. Some surprises have emerged from this, 

such as teachers learning musical instruments in order 

to better facilitate their music lessons. Other teachers 

have been building their own skills in relation to media, 

enabling them to make better use of the facilities we as a 

school have invested in but have previously under-utilised.

Head teacher

  

Parents, staff and children contributed to an evaluation 

wall, gathering a huge amount of evidence about what 

creativity means to the school community. The buzz 

created by that event reflects the vibrancy of the school 

as a whole, and the part creativity plays in it.

Teacher

Teachers in my school are now more reflective about 

what they teach, why they teach it and how they teach  

it, and how relevant, enjoyable and engaging it is for  

the pupils involved.

Teacher

Spreading the word about the exciting Creative Partnerships 

work happening in our school has been a challenge.  

We have addressed this by getting teachers involved 

earlier in the planning stages of a project so that they 

experience the whole journey and not just the outcome.

Teacher

29
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Measuring and valuing the distance travelled 

When schools begin on a journey they may have ideas 

of the milestones they wish to achieve. But the clarity of 

vision about what the transformation looks like is typically 

developed and defined enroute.  Sometimes markers are 

public and visible (Ofsted, GCSEs, SATs). At other times 

the way markers are more locally and organically defined 

but equally valued.  

You know the impact has been great when teachers come 

and tell you what they’ve been doing and how the children 

have responded. This was particularly evident when one 

teacher was inspected for Ofsted and she said that she 

had allowed the children to be independent learners and 

all of them could answer the questions from the inspector. 

The feedback was extremely good! 

A more creative approach to the curriculum has certainly 

not been detrimental to academic progress, in fact 

standards have never been higher, with Pearl Hyde 

achieving their best ever Year 6 SAT results in 2007

Creative agent

Their predicted grades have tangibly improved and, 

more importantly, they have found their creative voice.

Deputy Head teacher

We have seen a vast range of benefits to the school 

following our involvement with Creative Partnerships. 

First, our pupils are engaged and more actively 

involved in school life, previously we had a high 

number of exclusions and a lot of disruption to 

learning. Recently, Ofsted judged us as ‘Outstanding’ 

for behaviour. I believe it’s because the children are 

enjoying their learning more now. 

Head teacher

You can remember more about what you were learning 

because you were experiencing it!

Pupil
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‘The introduction of the Creative Learning Journey has 

enriched the curriculum considerably by highlighting 

links between different subjects. Pupils say they enjoy 

this way of learning rather than, for example, simply 

studying history or geography on their own.’

Ofsted 

‘Teachers are developing their planning to provide a 

more creative range of activities so pupils’ interest and 

motivation are encouraged… Links with other schools 

especially [through] ‘Creative Partnerships’ are also 

providing additional opportunities to enhance learning.’

Ofsted 

We have proved to ourselves that Achievement and 

Attainment can go hand in hand with creativity.

Creative agent

When we look at the impact Creative Partnerships has 

had at Lyng Hall, we can see that the programme has 

made a number of significant contributions. This year 

(2008) we achieved an improvement in GCSE exam 

results – up to 62% 5A*–C. Our attendance is up from 

85% to 90%, there has been a positive effect on the 

use of technology by both pupils and staff and the 

programme has assisted the development and positive 

reinforcement of Pupil voice.

Teacher

For us at Finham Primary, this journey has been a 

thrilling one. The road has been twisting, sometimes 

bumpy, with the odd wrong turn – but as we enter our 

final year of close involvement with Creative Partnerships 

we can say we have gone a long way to achieving our 

goal of a lasting creative profile at the school.

Teacher
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Way markers of change

As teachers we feel that our practice has undergone 

a great deal of change to enable us to deliver a more 

creative and inspirational environment and curriculum 

in order to effectively teach our children. Working in 

collaborative ways with other artists has given us access 

to a completely new set of skills that has had enormous 

influence on our methods, staff and children. 

Teacher

On one occasion artist involvement was not entirely 

successful because of a failure to involve the partners at 

the initial planning stages and because the whole school 

nature of the project meant spreading the input so thinly. 

This was a painful lesson, which informed our future work.

Teacher

We have become confident in asking for what we 

need rather than accepting what’s on offer. This has 

meant challenging planning meetings with creative 

practitioners and staff at times. We have now ensured 

that our Creative Partnerships work is mapped onto 

the School Development Plan (SDP), Self Evaluation 

Form (SEF) and other specialist plans so that staff 

can see the relevance of discussions and work to all 

developments and targets within the school. For artists 

we have learnt to find the right partnership is crucial, 

there are artists who can see what role they can play  

to support us and therefore we must seek them out  

start with a clear, shared understanding.

Creative agent

Working with Creative Partnerships has given us 

the impetus to develop the curriculum. The national 

curriculum keys skills continuum is used as a basis for 

planning. Developing key creative skills is planned for. 

Creative learning behaviours are monitored at the end 

of each unit of work so that key creative skills can be 

reviewed and included in teaching and learning plans, 

and embedded into our practice as a school as a whole.

Teacher

We now share what works and what doesn’t, so that 

the whole school, and even some others, benefit from 

what is going on, and no learning is lost. The new 

focus on creativity in our school has even changed 

our whole teaching and learning policy. Recruitment is 

also different. We now actively seek to attract teachers 

who are open to creativity. Children are involved in the 

process of deciding who will be employed by the school. 

Head teacher 
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Changed by the journey…

The behaviour of pupils has completely changed – they 

are confident, feel comfortable asking questions and  

have taken more ownership of their own learning. They  

are thinking more about what they are saying; have the  

‘I can’ attitude, are making connections and are taking the 

approach that it doesn’t matter if you get things wrong. 

They have loved the experience! 

Teacher

…observing quiet inseparable boys, always at the back, 

become confident discoverers, now at the forefront 

– leading activity, vocalising ideas and finding their 

individual voices. The boys listened intently as the girls 

described their work. A real interest provoked questions 

and discussion amongst the children. Adults were 

superfluous to the moment – merely observers…

Teacher

The most valuable thing I have gained personally from 

working with Creative Partnerships has been a real 

understanding of what creativity means, it’s not just about 

visual art, but an understanding of learning behaviours 

and children’s learning processes. It’s been very exciting!

Deputy Head teacher

My outlook has changed. I feel that I was thrown in at the 

deep end. I was challenged and relished the challenge. 

I didn’t know I needed the challenge I was quite happy 

in my own little world. Once the challenge had been set I 

couldn’t go back. I could see why change was important 

and realised I could be apart of that. 

Teacher

Desk bound maths lessons seem a thing of the past now.

Teacher

39
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We worked mainly with a group of children who were 

new to the school, who had the potential to bully or be 

bullied. It got them working together, and improved their 

empathy skills, which in turn helped to prevent bullying 

behaviours from occurring. The quality of the children’s 

understanding, and the articulation of the stories in 

subsequent writing was staggering! 

Head teacher 

The younger children involved with a creative project / 

artist are all now very much better independent learners 

and thinkers. It has impacted greatly on the children’s 

confidence and ability to cope with constant changes.

Creative agent

It shouldn’t only be our school that thinks teachers need  

to teach more creatively, it should be every school…

Pupil

Children’s written or oral responses are the most 

powerful tools of reflection I use to reflect on my practice 

– what they enjoy most and why, what they feel could 

be improved and why. I asked the children what made 

learning fun for them, their answers included: greater 

choice, drama, music, games, different environments, 

group work, open questions, and immediate feedback.  

I used their responses as the foundation  

for my teaching – with resounding success! 

Teacher

I realised that doing less theory or more activity work 

is not a waste of time. It has changed my perception of 

what is needed in a lesson. Students make fewer notes 

now – but have better memories. 

Teacher 

40
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Where to next?

As our journey with Creative Partnerships enters its final 

phase, it’s important to state that our creative journey is 

far from over. The work of spreading creative teaching 

and learning throughout the school will continue. Perhaps, 

in a sense, the journey itself is more important than the 

destination – we can’t know the final destination of all our 

children after all. What we can perhaps say though, is 

that they will move towards those destinations as creative, 

colourful and ambitious learners– for whom creatively 

driven education is not the exception but the norm.

Teacher

We are now looking forward to where our Creative 

Partnerships journey will take us in the future. We intend 

to explore and embed further into the school structure 

an overly more creative curriculum, where creative risks 

are not just being taken in pockets of project work, 

but instead where that approach is adopted for the 

development of the subject curriculum as a whole. We 

want to further develop our young people as decision 

makers (we have come to realise that when pupils 

are able to make decisions about their own creative 

education the overall experience for both the pupil and 

teacher is more rewarding.) Finally, we want to further 

develop the creative and innovative use of Information 

Technology and eventually establish the school as a 

Centre of Excellence for Creativity.

Teacher

There is a buzz about the place. We are asking 

questions about our OWN practice, ‘What are we 

teaching?’ ‘Why are we teaching this?’ These questions 

are being asked both informally and formally. We 

are modelling teaching to each other; becoming a 

community of learners.

Head teacher

I feel that teaching children using a creative focus 

is important for establishing the skills necessary for 

later life. Creativity is the means to recognise when 

something is wrong and show resourcefulness and 

resilience when faced with a problem. Moments of 

creativity are the ones we remember years from now. 

Teacher

There are still challenges that we need to address, for 

example we are yet to really engage our parents in the 

progress the school is making, but this is something 

we plan to focus on in the future. We also want our 

teachers to drive the Creative Partnerships agenda 

in this school in the coming years, so that Creative 

Partnerships really works for them as a way of meeting 

both theirs and the children’s needs. 

Head teacher 

Do It! Don’t let the admin put you off – it will be worth 

it, for you, for your colleagues, but more importantly,  

for the children.

Deputy Head teacher
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Glossary

Creative Partner  

A practitioner from any field of creative, cultural, 

commerce or industry who demonstrates creative  

skills and wishes to work with schools to bring new 

creative and innovative approaches to teaching and 

learning. Creative practitioners in projects to date 

have included engineers, mathematicians, landscape 

gardeners, scientists as well as graphic designers, 

musicians, actors, dancers and visual artists. 

Creative Agent (previously known as Creative Advisor)  

Creative Agents are creative practitioners who are 

experienced in working in educational settings in 

an advisory and enabling capacity. They are skilled 

in relationship building, partnership management, 

programme development and delivery, brokering 

contractual arrangements with other practitioners, 

enabling professional development and developing 

networks of practice. Most importantly Creative  

Agents are skilled in developing reflective practice 

through fostering the growth of professional learning  

communities in schools. 

School coordinator 

The lead teacher champions the Creative Partnerships 

project. They are the first point of contact for anything  

to do with the project, responsible for coordinating all  

the strands of creative working and a valued champion 

for creative learning.

Self Evaluation Form (SEF) 

Developed by Ofsted the Self Evaluation Form (SEF)  

is a document in which the school makes a series  

of judgements about itself, based on a clearly identified 

body of evidence. It is used to help determine the 

school’s strengths, character and priorities for future 

development.

School Improvement /Development Plan (SIP/SDP) 

A plan drawn up by the school to target issues and 

improvements they want to make to their school.  

This might include curriculum, teaching methods and 

styles, learning outcomes and methods as well as wider 

environmental issues both inside and outside the school. 

Coventry Creative Partnerships School 2005–8 Individual school journeys so far –  

  Lead author

Courthouse Green Primary School Lesley Whelan, Creative agent

Coventry Blue Coat Secondary School Val Bissell, Assistant Head teacher

Deedmore Special School –  Richard Hayhow, Creative partner 
(now Castlewood Special School)  and Melanie Morgan, Teacher

Earlsdon Primary School  Lesley Whelan, Creative agent

Edgewick Community Primary School Debra Cleeland, Teacher

Ernesford Grange Community School –

Finham Park Secondary School Lesley Roberts, Teacher

Finham Primary School Sarah Bracken, Teacher

Foxford School and Community Arts College Claire Marshall, Creative agent

Hillfields Children’s Centre  Louise Lowings, Teacher

Lyng Hall Secondary School Nathaniel James, Teacher

Pearl Hyde Community Primary School Sally Harper, Creative agent

St. Bartholomew’s Church of England Primary School –

St. Mary and St. Benedict Catholic Primary School Pauline MacDonald, Head teacher

Southfields Community Primary School Claire Darlison, Teacher

Stivichall Primary School Lesley Whelan, Creative agent

Tile Hill Wood School and Language College Sandra Moore, Teacher

NB In many individual school journeys so far… multiple voices are recorded.  Authorship is detailed 
on the CD, but referred to generically within the publication as Head teacher, Teacher, Pupil, Creative 
agent or Creative partner.
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Collective Creative Partnerships Coventry projects 

developed to address locally identified needs

Second Skin 2005–6 

Designed to address both an early years need and 

a common aspiration expressed to develop learning 

environments, our ‘Second Skin’ project set out to 

explore innovative ways to use creative multi-sensory 

environments to enhance and stimulate self-directed, 

child-led learning. Launched by Creative Partnerships 

Coventry in January 2005 the project began with 9 

schools / early years settings and 11 artists across 

dance, visual art, music, drama and multi-media to 

develop bespoke approaches which have now been 

further developed in schools and early years settings. 

Practice was based upon learning from Reggio Emilia, 

used recycled materials and worked from the principle 

that any environment could be temporary and easily 

possible to construct in a range of settings. The ‘Cabin’ 

space is still active on site as a training resource open  

to other settings. The work was bought in by Valley 

House Children’s Centre who are now long-term  

partners and have built on this work to develop a  

‘Parent as Partners in Learning’ strand too.  

Space of Possibilities 2006–7 

This exciting and project brought together 150 children 

drawn from partner schools from all over Coventry to 

work with a host of talented Creative partners. It ‘gave 

a voice’ to the young people as they explored a very 

different way of creating and presenting a cultural 

strategy for their own city. A short case study of the work 

is within the new strategy and a commitment to pursuing 

some of the ides has been made by the city. The young 

people’s reflections and ideas are shaping and informing 

the new blueprint for Coventry’s future regeneration and 

cultural direction. 

‘The Space of Possibilities project was great because we 

got to think about what we wanted the future of Coventry 

to be like and we had adults listening to us.’

Young person

You Can Do It! 2007–8  

An experiment in an alternative curriculum as a creative 

enterprise project, You Can do it! was based at Ernesford 

Grange School and Community College, targeting 15 

disengaged year 9 pupils aiming to reconnect them 

to the process of learning.  Involving the famous local 

street dance group the Kombat Breakers, the project 

simultaneously developed the Kombats own enterprise 

skills and those of the young people involved. They 

planned and produced a music video and a high 

profile public event at the Belgrade Theatre as part of 

a marketing strategy to promote a new image for the 

Kombats - as singers as well as dancers. The You Can 

do It! event enabled young talent from around the city 

to be both seen and celebrated, and the three night 

performance was a sell-out event. The potential for future 

development is huge.  

For more information about the range of exciting creative 

projects we are involved with schools across Coventry, 

Solihull and Warwickshire please contact us directly at 

Cre8us, CSWP (see backpage for details).
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